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. Nurses, nursing students, and paramedics use
Introduction: Social media constitute a highly popular and 5 g X
a social media for communication, health

powerful tool for promotion, communication, education but v oA i p
. 7 education, and building their professional image.
also for the dissemination of misinformation. They play a

significant role in the contemporary world, both for young

individuals entering the labor market and for experienced Social media serve as a source of information

professionals already established in the field. p BB isAical aducation) e tyla aspects of
] the profession and promotional content

(e.g., professional attire, gadgets).
Aim of the study: The aim of this study was to explore the.
@ motivations, experiences, and perceived benefits associated | Many accounts use entertaining or emotionally
with social media activity among nurses, nursing students, Ghgaging formats to fammilistize audisnces

and paramedics with hospitals, treatment processes or
medical professions.

Material and Methods: The study analyzed 100 randomly
selected social media accounts managed by individuals

Student accounts most often reflect a strong

need for visual self-presentation and “day in

identifying themselves as healthcare professionals. A

standardized set of statements was applied using an original
loped by the authors. Content anal

was conducted, supplemented by covert participant

the life” during clinical placements, with
imited educational content.

observation. Accounts run by individuals with formal
medical qualificati

include educational content.

ns more commonly

Results: Nurses, nursing students, and paramedics use social

media platforms as tools for communication, health education,
and the development of their professional image. In many KEY TAKEAWAYS

cases social media served as a source of information regarding 7
Social media represent a .‘\ =
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medical education processes, lifestyle aspects related to the
professi i
attire or work-related gadgets. A substantial proportion of

accounts adopted an entertaining or emotionally engaging e

n and promotional content such as professional powerful marketing tool.

When used inappropriately,
they may contribute to the
spread of misinformation.

format aimed at familiarizing audiences with the image of
hospitals, treatment processes or medical professions.
Accounts managed by students of medical universities most
often reflected a strong need for visual self-presentation,
frequently lacking educational content or focused on depicting Social media accounts are most
a “day in the life” during clinical placements. In contrast frequently created by young
individuals aged 25-34.

accounts run by individuals with formal medical qualifications
more commonly included educational content.

. Overall, the majority of users
Conclusions: In the current digital landscape, short-form perceive the impact of social
content such as reels and shorts attracts large audiences disonthei Fmedical
and generates extensive reach. Some content becomes meciaonithe imageoumecica
viral due to spontaneous sharing among users. professions positively.
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