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The study aims to determine the extent to which Internet users use social 

media profiles run by medical professionals as a source of health knowledge. 

 
The survey was conducted in the first quarter of 2022, using an online survey. 160 respondents took part in the survey, 124 
(77.5%) women and 36 (22.5%) men. The majority of respondents had higher education (86 people - 53.8%). Those with 
secondary education (68 people) accounted for 42.5% of respondents. 
 

BACKGROUND

Social media in public health has an educational role that is used by medical professionals to convey 
health-promoting knowledge. Eye-catching forms of communication and huge reach, combined with a 
credible medical professional, are the definition of effective health education 

RESULTS

  

1.  Social media is used by respondents primarily to connect with friends and as a source of up-to-date information. 
2. The most frequently used source of knowledge about health was medical professionals, whom they met directly, for example, 
in private offices. 
3. Respondents very much understand the information shared by medical professionals, which shows that this mode of 
communication is suitable for this target group, namely young people. 
4. The most frequently indicated professional observed by respondents was "@mamaginekolog" which may be related to the 
feminized group of respondents. 
 

  

144 

122 

19 

41 

121 

137 

55 
51 

11 

0 

20 

40 

60 

80 

100 

120 

140 

160 

Which social media do you use the most? 

Facebook 

Instagram 

Twitter 

Snapchat 

YouTube 

Messenger 

WhatsApp 

TikTok 

Blogs 
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How often do you use social media? 

Daily 

Several times a week 

Once a week 

Several times a month 

Once a month 

Less than once a month 
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What sources of medical information do you use the most? 

Directly from a medical professional (e.g. 
in a clinic, hospital, private practice) 

Medical professionals on social media 

Internet (e.g. online forums, blogs) 

Television 

Books, magazines 

Courses and training 

Pharmacists 

Family, friends 
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Do you follow medical professionals - doctors, on social media? 

Yes 

No 
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Which medical professionals do you follow? 

Mama i stetoskop (Katarzyna Woźniak) 

Mama ginekolog (Nicole Sochacki-
Wójcicka) 

Doktorek radzi (Łukasz Durajski) 

Emergency queen (Julia Piątek) 

Alicja Jaczewska 

Michał Domaszewski 

Insta Lekarz (Magdalena Krajewska) 
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What are the main advantages of profiles run by medical professionals? 

Promoting medical knowledge and 
prevention 

Education 

Confidence building 

Breaking down stereotypes about doctors 

Shortening the "doctor-patient" distance 

Ease of establishing contact with a 
medical professional 

Ability to obtain advice 

No advantage 

Don't know 


